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Who we are and what we offer

* Meet Exeter is a sub-brand of Meet Devon South
West England offering a free and impartial venue-
finding service dedicated to growing business
tourism across the city and surrounding area.

'-Working in partnership with Visit Exeter, we act as
the first point of contact for meeting planners for
meetings, conferences, incentives, golf groups,
team-build events, special interest programmes,
exclusive weddings and company celebrations.

1 Our role is to provide professional, unbiased

. guidance supported by strong regional knowledge,
elping planners find the right venues and

;(qé'riences across Exeter and the wider South West.

.« By working with Meet Exeter, local businesses can

'~ access new opportunities, raise their profile and play
an active role in attracting high-value business
events to the city



What we do

Why business events matter and the
development of a long-term strategy

Working closely with our industry
partners, Visit England (Meet
England) and the MIA (Meetings
Industry Association), as well as the
individual businesses and other
tourism and hospitality organisations
Target regional/national/international
association, corporate meetings and
incentives

Compliment leisure tourism; mid-
week and off season

Development of wider leisure
opportunities with social programs
linked to business events and
converting to leisure

LSA with Visit Devon who are

the LVEP lead Meet

Exeter




~ Who are our partners?

[
w * We have 133 Meet Devon partners listed on our
website of which 27 are in or around Exeter. *

« Consist of hotels, conference venues and team
build companies

Who are our industry Partners?

Sally is on the Meet England working group
* Nicky is on the Meetings Industry Board (MIA)

* + Meet Devon works closely with The Association
~ Network

= Who are Meet Exeter’s main
& competitors?
& . Plymouth
Bristol
Oxford
Cambridge
York
Liverpool

Manchester
Leeds Q Meef
Exeter




s for 2026/2027

ftinue to raise the profile of Devon as a
and key business destination

W?

4' ontinue to source funding/sponsorship opportunities when
~available

Create a new website when we can
3 ffering representation at key trade shows in 2026/27

t Devon England
ere Business ‘Meets the
Unexpected'

Think different Think Devon "
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ese include:
eet England US Sales Mission /SMU International (March
026) ** completed
he Meeting Show — ExCel London (June 2026) *MIA
7 A 1S — Manchester (Sept 2026)
e e e | IEX America (October 2026) *Meet England
— g7 | IM Barcelona (November 2026) * Meet England
2et England European sales missions - 2027
tworking Opportunities — MIA, Meet England
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ontinue working with individual business to help
; develop their business offering
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- ‘brshiplfunding is crucial for us to partake and be seen at
ese key trade events in turn enabling us to move our
\des ,:ti‘on forward
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“_,‘“ nglish Riviera - enabled us to increase activity and
he English Riviera. Also, we were able to exhibit at key trade
proved what could be done with just a little funding

iness visits anc
g was just for one yea

listed for a Natic vard tination Team of the Year’ by the Meetings Industry Association
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‘collaborate

ee Egii’fer nationally and internationally — but we need
ivity and trade shows - business visits and events don’t
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I h enhanced with , but we need to match that with
a desirable destination and be above our competitors

with the incredible businesses we have across Exeter

&

Meet
Exeter




T

eet England

h
L
- [l
'\'rcumng &

us\mu&Delﬂnaﬂoﬂ " uur:!\& 7, aining
support [peaiabte

Visibility — Visit B

News& o

piscover © B
Britain

\and il £

ntral Er\g\und south of Engla! o V\s\tEng\andB\Z

ys inspire:

| that will alwa

English capitd

Discover Business & Destination Research& Training &
Britain suppo! Insights Events m

VISITIS
BRITAN Visitengland

Meet Devon & visit Brighto” @
Away days inthe south West conjure up idyllic Brighton is @ seaside de:\t\notlzz :::‘2:::
images of crea™ teas, charming fishing villages energy and creativity where Yd Siibees
and fine dining along the English Riviera. With feeling refreshed and inspire no' it
two Nationd! parks and the jow- _dropping ‘London- by-the-sec for its cosmopO! 3
Jurassic Coast world Heritage site, it's nard o cultural offerings: Regency architecture ?n
nours from London. efficient transport \inks to the capital, Brighton
e ¢ city ith much ©© OS¢ MeetEngland at 1BTM World
Home to the Met Office, Russell Group and four is @ compac Barcehna 024
\eading universities, as well a5 juxurious
‘ g . We hosted over 550 1:1 uppointments on stand,
alongside our England partners, delivered 6 destination
presentctions and showcused England's wealth of
world-class venues, diverseé destinations and uniquée
business events offerings. Watch our recap video here!
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Meet England - data

Understanding Business Visits to Great Britain

February 2026
VisitBritain Research VISIT s %
BRITAIN VisitEngland




Meet England - data

Key Value Drivers for England: *

Business events are a massive driver of the English and UK economy, with the sector estimated to be

worth £68.7 billion in 2025. These events generate roughly £19.3 billion in direct expenditure through
conferences and exhibitions, supporting hundreds of thousands of jobs and fueling tourism, investment, and
innovation.

Massive Economic Impact: Business events (conferences, exhibitions, trade shows) alone account for over £33
billion of the total economic impact.

High-Spending Visitors: International business delegates spend up to four times more than domestic attendees,
with those from outside Europe spending an average of £1,824 per trip.

Employment: The events industry supports approximately 126,000 jobs directly in venues, organizing, and
supplying.

Industry Growth: Business event spending is rising faster than inflation, with rising demand for exhibitions
Regional Growth and Infrastructure: Events act as a catalyst for investment in infrastructure and support
regional economic growth, with over £1 billion in new investment stimulated by the sector.

Global Reputation: The UK is positioned as a safe, stable hub for international association meetings and trade
shows, ranking strongly in global league tables *Source: VisitBritain
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- Trends in Business Events visitation over time

Business Events visits (previous
definition*, 000)

1,774

1,602
1,425

1,491
I I ] I

2016 2018 2019 2022 2023

Business Events visits (previous
definition*, indexed to 2019)
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80% 84%
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1,789

2024
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2024

Business Events spend (previous
definition*, £m)

1,686

1,479
I ) I I I

2016 2018 2019 2022 2023

Business Events spend (previous
definition*, indexed to 2019)

100% 100%
88% 9
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2016 2018 2019 2022 2023

1,974

2024

118%

2024

In the years that VisitBritain has included
an added question on the IPS to identify
types of Business visit, the volume of
Business Events visits and the spend
associated with them has fluctuated.
However, both reached their peak in 2024
with 1.8m visits (using previous
definition*), and £2.0bn spent.

Business Events visits to Great Britain
grew by 20% year on year, but was only
1% above the previous peak in 2019.
Spend grew year on year by 17% (14% in
real terms). This rate of growth is much
faster compared to the Business purpose
as a whole (5% growth for visits and 9%
growth for spend in real terms), and for
inbound visits from all journey purposes
(6% growth for visits and 2% growth for
spend in real terms; VB modelled
estimates for all inbound visits, 2024).
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B Top source markets for Business spend

. All Business rank
Business Purposes Spend in 2024 excl. lorry
Rank* drivers**

USA

France

? Germany
10 | inda |  £290m India

£271m Spain
Irish Republic £215m Netherlands

Italy £168m Irish Republic
B svitorand £151m italy
“ Australia £148m Switzerland
China £133m Australia

Patterns in ranking differ once again when looking at inbound
spend, with India gaining 6 ranks among Business visits
compared to overall inbound visits in 2024. The Irish Republic,
Switzerland, and China are also ranked higher for Business
spend vs. overall spend.

#3
Germany;

1
2
| 4 |
| 5 |
| 6

@ “
India

Source: International Passenger Survey 2024. *Market ranking among all inbound visits in 2024. All values and percentage
changes in spend are in nominal terms unless otherwise specified. **Data excluding lorry drivers has been included as this group =1 @
often exhibits different behaviour vs. other types of business visit. 2024 data points are official statistics in development: please VISIT IS

refer to slide 7 for more details. it ——
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Key Challenges:

« Rising Costs: Increased operational costs are affecting the sector

« Talent Shortages: The sector is facing challenges with staffing

« Visa and Trade Issues: International, particularly non-European, participation faces
hurdles from complex visa regulation

- Geopolitical Instability: Global conflicts are causing logistical issues, higher insurance
costs, and increased security requirements for international participants

* The Iranian War - travel restrictions and nervousness to travel

« Despite these challenges, the UK is increasingly seen as a "safe harbour” for
events, with strong demand for professional, high-standard venues such as ours
and ideal for regional development
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